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BROCHURE LAUNCHING

SHRI SHIVRAJ SINGH CHOUHAN

Hon’ble Minister of Agriculture & Farmers Welfare and Rural Development, Government of India

THANK YOU FOR SHOWERING WITH YOUR BLESSING
YOUR SUPPORT IS OUR GREATEST REWARD
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Organic Expo has emerged as one of India’s most credible and trusted platforms for the organic
and natural sector. The journey began with the 1st Edition in Indore (2020), which laid the foundation for
connecting farmers, entrepreneurs, and consumers on a common platform. Building on this success, the
2nd Edition in Indore (2021) further strengthened the movement by bringing together organic producers,
startups, and FPOs, creating strong buyer—seller linkages. The 3rd Edition at ICAR—Pusa, New Delhi
(2022) marked a significant milestone, reviving the industry after the pandemic with a renewed focus on
Health, Sustainability, and Farmers’ Prosperity. The 4th Edition at India Expo Mart, Greater Noida (2023)
achieved international recognition with concurrent expos on millets, natural farming, agro-science, and
technology, along with strong institutional and government support.

Now, the 5th Edition — Organic Expo 2026 at Bharat Mandapam, Pragati Maidan, New Delhi promises
to be the grandest so far, with larger participation, wider outreach, and a global platform for Made in India
Organic & Natural Products.

Theme: Swadeshi to Global: Building a Greener Future




Organic Food Market

The organic food market consists of sales of organic food
‘ and beverages and related services. The production of
. organic food involves practises that promote ecological
/ b == balance and aim to conserve biodiversity. These food
s % products do not use any food additives or industrial

-
r- solvents.
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The organic food market grew from $259.06 billion in

2022 to $294.54 billion in 2023 at a compound annual
o[ INEICEN(OTNETRIN N EIAZH The Russia-Ukraine war
'_ disrupted the chances of global economic recovery from
A 1 the COVID-19 pandemic, at least in the short term. The
§ war between these two countries has led to economic
M sanctions on multiple countries, a surge in commodity

| prices, and supply chain disruptions, caus-ing inflation
cross goods and services and affecting many markets
across the globe.
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Increasing health concems due to growing number of chemical poisoning cases globally is acting as a driver in the organic
food market. Consumers are becoming more health-conscious owing to the harmful effects caused by the presence of
chemical pesticides in food products. The toxicity of chemical pesticides in food products can cause cancer, hormone
disruption, and birth defects. According to a UN report, around 200,000 people die every year due to the toxic effects of
pesticides on food products. This is causing consumers to shift their focus towards organic food products.

India Organic Food Market

The India organic food market stood at a value of USD 1238
million in 2022 and is expected to grow at a CAGR of about

22% in the forecast period of 2022 and 2028 to reach a value
of about USD 4082 million by 2028.

The India organic food market is experiencing a robust growth
with the rising awareness about the products. The growing level
of health consciousness in the country is a key factor driving
the demand for organic food. The nutritional content and quali-
ty of the food they eat have begun to be paid attention to by
Indian consumers leading to the growing demand for organic
food. In addition, the consumer spending on health and
wellness products has increased dramatically due to factors
including strong economic growth, urbanisation, and rising
income levels. In addition, the strong government funding is
catalysing the market for organic food in India.

The Government of India encourages organic farming through financial assistance to farmers who are implementing organic
farming under various government schemes, such as the Mission for Integrated Horticulture Development (MIDH), National

Food Security Mission (NFSM), NMSA, and Rashtriya Krishi Vikas Yojana (RKVY).



SWADESHI TO GLOBAL:

'/

ORGANIC EXPO 2026 would be comprised of conference and exhibition, with an apt theme
"SWADESHI TO GLOBAL: BUILDING A GREENER FUTURE" which will not only create awareness
among the stakeholders but also to the people who care about nature and their health.

PARTICIPATION CHARGES
Shell Raw

For India Rs.11,700/- Per Square Meter + 18% GST 11,200/- Per Square Meter + 18% GST

Overseas $ 200 Per Square Meter + 18% GST $ 175 Per Square Meter + 18% GST




OBJECTIVES

*  Providing healthy and quality food

+ To promote Natural & Organic farming in the country

« Save the land from becoming barren

»  Conservation of Indigenous Seeds

» Save the Eco System and the Environment

* Increasing India's Natural & Organic Consumers

* Increasing Export of Natural & Organic Products

*  Promoting Start-ups

« To acquaint the farmers about the various on-going government schemes to promote organic farming, natural
farming

* Increases the efficiency and speed of farming operations with the use of Mechanization in Agriculture.

« It will Improves productivity as well as help meet the timeliness of agricultural operations.

« By choosing the right farm machinery, farmers may save money on operational costs, boost revenues, and
grow more crops with less work.

*  One of the most important elements to consider when acquiring farm equipment or agricultural machinery is the
simplicity with which spare parts can be bought.




WHY EXHIBIT

The exhibition is a platform where companies, professionals and industry experts come together and meet with
each other. They share their thoughts for the betterment of their business; they share information about their
business and also build long-lasting business relationships. In this modern Era, exhibition plays a vital role to
grow the business up and itis also a very important part of marketing product of different companies along with
selling, advertising and direct mail of the product on the internet. The exhibition is really helpful for marketing
and promoting the purpose of the product. The exhibition gives many opportunities which are unavailable to the
other marketing media. All the research on the exhibition shows that when you meet your costumers face to face
for selling product leaves a greatimpact on them.

Benefits:-

* Increase Brand Awareness. An exhibition stand will help your company get noticed, as it's the perfect opportunity
to get directly in front of your target audience.

*  Face-to-Face Marketing.

* Direct Sales Opportunities.

* Learn About Your Industry.

*  Get to Know Your Competitors.

ORGANIC EXPO STATS

2000+Sq.m 100+ 1oooo+50+

EXHIBITION AREA EXHIBITORS VISITORS 88 ) pROFESSIONAL FORUMS




EXHIBITORS PROFILE

Farming & Production

*  Organic Farming

* Natural Farming

*  Organic Food & Beverages

» Natural Food Products

*  Organic Dairy & Milk Products

*  Medicinal & Aroma Farming & Products
*  Millet Producers & Processors

» Cow-Based Products (Panchgavya, Medicines, Daily

Use Items)
»  Farmer Producer Organizations (FPOs)
» Desi & Organic Seeds Suppliers
*  Bamboo Farming & Products

Processing, Packaging & Machinery

* Food Processing Machineries

« Packaging Products & Eco Packaging

« Eco Packaging Machineries

» Cold Storage & Warehousing Solutions

* Logistics & Supply Chain for Organics

»  Export Houses & Importers of Natural Products

«  Organic Exporters & International Trade Partners

Agri-Tech, Inputs & Innovation

*  Smart & Sustainable Agri-Tech

*  Agri Startups & Innovations

» Bio Fertilizers & Bio Pesticides

* Bio Gas Technologies

+ Bio Gas Plant Manufacturers

+ CBG Plant Manufacturers (Compressed Biogas)

* Bio Fuels & Renewable Energy

*  Hydroponics & Vertical Farming

* Greenhouse Farming Solutions

*  Polyhouse Farming Solutions

» Sustainable Irrigation Systems

*  Composting & Waste Management Solutions

« Kitchen Garden Solutions (Equipments, Tools, Grow
Bags, Composts, Kits)

Wellness, Lifestyle & Natural Products

Herbal Wellness & Ayurveda

Nutritional Supplements & Superfoods
Organic & Natural Cosmetics

Natural Beauty & Clean Personal Care
Organic Apparel, Textiles & Ethical Fashion
Khadi & Handloom Textiles

Swadeshi Natural Lifestyle Products
Natural Home Articles & Eco Lifestyle Products
Eco-Friendly Household Cleaners
Zero-Waste Living Products

Sustainable Furniture & Home Décor

Eco Tourism & Farm Stays

Wellness Tourism & Spiritual Retreats

Eco Home Designers & Architectures
Bamboo Lifestyle & Handicraft Products

Institutions, Policy & Global
Participation

Government Boards & Ministries

Agricultural PSU’s (APEDA, NAFED, NSC, NABARD,
etc.)

Certification Bodies (National & International)
Research Institutes & Universities

Embassies & Trade Commissions

NGOs & Social Welfare Organizations

Farmer Training & Skill Development Institutes
Sustainable Finance & Insurance for Agriculture
Banks & Agri Finance Institutions

Green Tech & Sustainability

Green Technology Startups

Renewable Energy Solutions (Solar, Wind, Bio-Energy)
Carbon Footprint Reduction & Sustainability Tools
Online Organic Marketplaces & Platforms

Retail Chains & Supermarkets (Organic Section)
Traditional Crafts & Handicrafts for Sustainable Living
Natural Building Materials (Bamboo, Mud, Lime, Clay
Products)

Sustainable Packaging Innovations




PREVIOUS PARTNERS
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——— Organised By ———

Namo Gange is a dedicated organization committed to promoting health, wellness, and sustainable living through
India’s timeless traditions. With a vision to revive and integrate Ayurveda, Yoga, Naturopathy, Unani, Siddha,
Homeopathy, and other natural practices, Namo Gange has created powerful platforms that connect people,
practitioners, and industries working towards holistic well-being. Its initiatives focus on raising awareness about
preventive healthcare, environmental harmony, and conscious living for a healthier future.

Over the years, Namo Gange has successfully organized landmark events such as the International Health and
Wellness Expo, Arogya Sangoshthi, and multiple wellness campaigns across India. These gatherings have
brought together global leaders, experts, innovators, and wellness seekers, offering authentic knowledge and
meaningful collaborations.

Moving forward, Namo Gange continues its mission with upcoming events like the International Health and
Wellness Expo, North East Development Expo, and Haridwar Expo, creating milestones in the journey of “Healthy
Citizen, Healthy Nation.” Through these efforts, Namo Gange remains dedicated to inspiring society to embrace
holistic health, traditional wisdom, and sustainable lifestyles for a brighter tomorrow.

ASSOCIATED PARTNERS
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FOR MORE INFORMATION, PLEASE CONTACT:

+91-7000281125, +91-9654900525
info@organicexpo.in

FOLLOW US:
@organicexpoindia @®) (in) @ (f) @

www.organicexpo.in
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